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Executive Summary

This document introduces a kit of basic graphic tools which will be used by all project’s partners to
communicate and disseminate the project’s activities and results at their best. The document gives an
overview on the visual identity of FUEL-UP by describing the project’s graphic concept (distinctive
project logo and visual identity) and by unveiling the first related graphic tools (a set of templates for
reports, presentations and posters, canvas for social media sharing, a roll-up and an informative leaflet)
which will be updated at a later time during the project.

Some pieces of information included in this deliverable will be pointed outin D12.1 — First Release of
the Dissemination and Communication Plan (DCP), due by month 4.
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Introduction

FUEL-UP is a 4-year Horizon Europe Innovation Action project, launched in January 2024, aimed at
transforming biogenic waste into advanced biofuels to enable the green transition and the
defossilization of the aviation and the marine transport sectors.

The project will, therefore, validate, at demo scale, a route to produce sustainable liquid biofuels from
lignocellulosic streams with 45-50% aviation fuel, 30-35% in the marine diesel range and 20% heavy
naphtha at technology readiness level-7 (TRL-7).

Key objectives of the project include:

e Demonstrating the full value chain of production of advanced biofuels

e Accelerating the cost-effective conversion of biomass into SAF and marine biofuels
e Boosting economic productivity and competitiveness

e Mitigating climate change by achieving up to 80% reduction in GHG emissions
compared to fossil fuels

Paving the way to marine and aviation fuel certification of products and processes.

In order to ensure a strategically planned and a continuous transfer of the results and of the
outputs of the project to its target audience, a detailed first dissemination and communication
plan (D12.3) will include all measures to pursue the following objectives:

e Raising awareness on FUEL-UP project and increasing knowledge and understanding of
the role of biofuels for the decarbonization of aviation and marine transportation and
for energy security in Europe with the use of sustainable biomass resources as well as
on the contribution of the project to enable the green transition and the greening ex-
isting fuel industrial facilities and infrastructure

e Disseminating the knowledge generated by the project by transferring the project’s re-
sults to key stakeholders and engaging with them

e Communicating to a wider audience the benefits of the project and its contribution to
both solve societal challenges and to reach the goals of the Green Deal

e Creating the conditions for the uptake of the project’s key exploitable results both by
partners and third parties.

This document introduces the series of graphic tools that will be complementary to the
strategy for the project’s dissemination and communication activities which will be explained
in detail in D12.1.

With reference to this document and the related activities, the following definitions for
dissemination, communication, and exploitation apply?:

e Dissemination is the public, free-of charge transfer of knowledge about the project’s
results (by publishing results in scientific magazines and by participating in scientific

I https://op.europa.eu/en/publication-detail/-/publication/58ad3394-0a63-11ee-b12e-01aa75ed71al/lan-
guage-en/format-PDF/source-287940279
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conferences) to those who can learn and benefit from them, such as: scientists, indus-
try, public authorities, policymakers, civil society. The aim is to maximize the impact of
the project, to allow other researchers to go a step forward, to contribute to the ad-
vancement of world class knowledge as well as to make scientific results a common
good.

e Communication means having a well-designed strategy, conveying clear messages as
well as using the right channels in order to inform, promote and communicate the
project’s activities and results to a wider audience, including citizens, stakeholders and
the media during the project and after its end. The aim is to engage with stakeholders,
to attract the best experts, to raise awareness of how public money is spent as well as
to show the success of European collaboration

e Exploitation means making concrete use of the project’s results for commercial, socie-
tal and political purposes by those who can take the results forward or invest in them,
such as: researchers, stakeholders, industry (also SMEs), public authorities, policymak-
ers, civil society. The aim is to lead to new legislation or recommendations, to help to
tackle a problem and to respond to an existing demand by making results available
under open licences, as well as by implementing innovation management measures
such as copyrights, patents, establishment of spin-off or start-up companies, licence
practices and use of the results for academic/research purposes.

1. FUEL-UP Graphic Concept

1.1 Logo

FUEL-UP graphic concept has been developed following an accurate study of the project objectives and
expected results and impacts.

During the graphic concept preparation stage, ETA-Florence took into consideration all the aspects that
have been described in the introduction (such as the project’s goals and results, the target audience
and the preferred communication channels) and finalised three graphic concept proposals that were
presented during the kick-off meeting.

After a thorough evaluation by all project’s partners, the consortium agreed on the following project

' Fuel=Up
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The logo is composed of a pictogram in which the upward movement is simulated to recall the name
of the project. As the dash moves upwards, it turns into an arrow. The green color is used to recall the
world of biofuels. The change of colours in the arrows is aimed at representing the transformation. The
keywords that the logo aims at recalling are: transformation, green, dynamism, environment, science,
renewables.
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The logo and its related graphic elements are used in all communication and dissemination tools: web-
site, social media channels, cards for social media sharing, poster templates, roll-ups, flyers, report
templates and slides templates as well as in infographics and videos.

Afull logo set has been created in order for it to be used in different formats (digital and print versions)
and for different project communication and dissemination materials (on paper and digital tools, on a
white, transparent or black background).

Here below some examples of logo declinations are provided:

FuelZUp

FuelUp

All FUEL-UP project dissemination and communication tools will showcase:

e the FUEL-UP logo: this identifies the “label” of the project, contributing to the project brand
awareness

e the EU emblem: as foreseen by the European Commission, this is needed in order to attest the origin
of the co-funding

e the official EC statement that the project has received funding from the Horizon Europe research and
innovation programme, through the following text:

“Funded by the European Union (Grant n°101136123).

2 Views and opinions expressed are however those of the author(s) only and do not
x necessarily reflect those of the European Union or CINEA. Neither the European
it e Union nor the granting authority can be held responsible for them. Such indica-

tions are mandatory for the consortium, in compliance with the European Com-
mission and CINEA guidelines.”

Building on this visual identity, the following dissemination and communication tools have been de-
veloped, as part of the initial tasks of WP12.
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Social Media Cards and Background Images

The project social media channels consist of a LinkedIn page? and a Twitter® account.

Fuel=Up

FUEL-UP Project

Transforming biogenic wastes into advanced biofuels to enable the decarbonisation of the marine and
aviation sectors

“ Angela & 88 other connections follow this page
e R N
D (visit website @) ()
| Sl S

Home About Posts Jobs People

& FUEL-UP Project

2 posts

Fuel=Up

(51 Following

FUEL-UP Project

@FuelUp_Project

Transforming #biogenic wastes into #advancedbiofuels to enable the
decarbonisation of the marine and the aviation sectors

@ fuelup-project.eu E) Joined February 2024

O Following 6 Followers

Not followed by anyone you're following

A series of Canva cards has been prepared in different sizes to be used in infographics and posts to be
shared on the project’s social media channels. These are used as templates to produce visually

engaging content for each social post.

The First Project
Press Release
is out now!

Fuel=Up

Pave the Way to Marine
and Aviation Fuel
Certification

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Etiam ornare augue et elementum feugiat.

Fuel=Up

2 https://www.linkedin.com/company/fuel-up-project
3 https://twitter.com/FuelUp_Project

Pave the Way to ; N
Marine and Aviation N
Fuel Certification N

Fuel=Up

New press release
is online

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Etiam ornare augue et
elementum feugiat.

Fuel=Up
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e
i

25 Commercial-
Scale
Production Sites
by 2040

Pave the Way to
Marine and
Aviation Fuel
Certification

Poster Template in AO Power Point Format

LTS NS
Pave the Way to Marine and
Aviation Fuel Certification
Fuel=Up

Wl

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Etiam
ornare augue et elementum feugiat.

A template for poster presentations in AO Power Point format has been made available for all partners
for digital and printing purposes.

Fuel=Up

TITLE — Calibri 160pt

Authors:

INSERT AUTHOR FULL NAMES HERE — Calibri 40

1. INSERT INSTITUTIOMNAL AFFILIATION(S) HERE

SUBTITLE-FONT bold 120pt

Text font 40 pt. and text should be aligned to left
Use two column layout

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmad tempor incididunt ut lzbore et dolare
magna aliqua. Nulla porttitor massa id neque aliguam
westibulum morbi. Gravida in fermentum et sollicitudin
ac orci. id faucibus nis! tincidunt eget nullam non. Sed
faucibus turpis in 2u mi bibendum neque egestas
congue. Arcu ac tortor dignissim convallis aenean et
tortor at risus. Elit duis tristique sollicitudin nibh.
Fringilla phasellus faucibus scelerisque eleifend donec
pretium. Sed ullamcorper merbi tindidunt ornare massa
£get egestas purus viverra. Nulla pelientesgue dignissim
enim sit amet venenatis urna cursus eget. Denec
pretium vulputate sapien nec. Pellentesque sit amet
porttitor eget dolor morbi. Eu consequat ac felis donec
et odio pellentesque diam volutpat. Cursus sit amet
dictum sit amet justo donec enim diam.

Tempus quam pellentesque nec nam aliquam sem et.
Proin sed libero enim sed faucibus turpis. Vestibulum
mattis ullamcorper velit sed ullamcorper morbi
tincidunt. Praesent elementum facilisis leo vel fringilla.

Ut aliquam purus sit amet. Eget egestas purus viverra
accumsan in nisl nisi scelerisque eu. Diam sit amet nis!
suscipit. Malesuada pellentesque elit eget gravida cum
sociis natoque penatibus et. Arcu odio ut sem nulla
pharetra diam. Amet aliguam id diam maecenas
ultricies mi. Dolor magna eget est lorem ipsum dolor sit
amet. Cras tincidunt lobortis feugiat vivamus at augue
eget. Amet volutpat consequat mauris nunc congue
nisi. Morbi tristique senectus et netus et. Commodo
ullamcorper a lacus vestibulum sed. Nunc pulvinar

Align pictures with text column

or leave them full width

boyf,  Mli @Keen  Gwecon Ry
Tenewebia & Ranido Tiiprag LISTE:

11
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1.4 Power Point Presentation Templates

Two templates for Power Point presentations have been designed, one in 16_9 format and one
in 4_3 format to be used by all partners for conference presentations, meetings presentations,
internal presentations, etc.

Lorem ipsum dolor sit Prepared by:

Name Surname Insert your
amet, COHSECtetUF Date: lago here
DD/MM/YYYY

- Funded by This project has received co-funding from the

the European Union

2 European Union’s Horizon Europe Research and
u e — p Innovation Programme under Grant Agreement

N° 101136123

PRESENTATION TITLE - Lucida sans 24px

Possibly use short text, Lucida sans 18px

@ fuelup-project.eu X Fuel-Up project [ FUEL-UP Project - Funded by
the European Union
— ’ et A ol
@SINTEF #omm. | bglf, ML OKefien  itavecom R ITI—_—————
d Horizon Europe Research and Innovation Programme under Grant
[T &Ranido  OTiprag -7 USTS Agreement N* 101136123

12
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Lorem ipsum e
dolor sit amet,
consectetur

Fuel=Up

i Possibl hort =
L TPl o s | FueleUp
' PRESENTATION TITLE - Lucida sans 24px dolor sit nunc P
amenis

f Possibly use short text, Lucida sans 18px

B feopietes X @Fusivp_Project B FUELLP Project
QSINTEF  #me.  __ bgf,  bMelL ©Kefen
. @Ronido  OTlprag = USIQ

13
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1.5 Word Template

A Word template for project deliverables and reports has been also prepared to be used by all
project’s partners. The template can be used as a basis for other documents as well such as project
meetings minutes and agendas, etc.).

~ FuelzU
FUEI= Up P l"lima-uf)

Production of advanced biofuels via pyrolysis and upgrading of 100% biogenic residues foraviation

De I ive ra b I e XX and marine sector, including ful SRR of ide streams.
Tit I e Deliverable Name

Call Identifier HORZON-CLS-2023-D3-01
Topic Identifier HORZON-CLS-2023-D3-01-05
Type of Action HORZON Innovation Action
Deliverable ID
Deliverable Name

Work Package (WP)
Task

Lead Beneficiary
Contributors

Dissemination Level
Due Date

Date of Final Version
Document Approval

This document contains information whichis proprietary 1o the FUEL-UP consortium. The document or
the content of it shall not be communicated by any meansto any third party except with prior written
approval of the FUEL-UP consortium.

Funded by the European Union {Grant n°.101136123). Views
T and opinions expressed are however those of the author(s)
wdsd only and do not necessariy refiect those of the European
Union or CINEA. Neither the European Union nor the grant-

ingauthority can be held responsidle forthem.

Figure 25: FUEL-UP Word template

1.6 Printable Digital Leaflet

A printable digital leaflet including preliminary information about the project’s activities, expected
results, partners and useful contact information has been designed and made available to all partners
to be used as an informative and promotional tool at events, conferences and meetings and as digital
leaflet to be published on the website and shared through social media and other digital channels. The
leaflet will be updated at a later time during the project as soon as the first work packages are
completed and more detailed information on the project’s outcomes is available.

14
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biofuels via pyrolysis and upgrading
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full valorisation of side streams — is a
4-year Horizon Europe Innovation
Action project aimed at
transforming biogenic waste into
advanced biofuels to enable the
green transition and the
defossilization of the aviation and
marine transport sectors.
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the European Union

European Uni
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V\M

Demonstrating the
simultaneous production
of renewable SAF and
marine fuels from 100%
biogenic waste.

A%

Achieving up to 80%
reduction in GHG
emissions compared to
fossil fuels and 47%
compared to the state-of-
the-art advanced
biofuels.

V 4V s N N

Ensuring that new value
chains arise by 2030 and
replicate by 2035 to then
deploy by 2040 in 25
sites among the 12
potential EU countries.

P ———

Paving the way to EU
certification to ensure
that production is
compatible with practical
usage and it is socially
accepted.
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s
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Project Partners
Project Coordinator

@ SINTEF

@ e

btg ’

E—— > |

Fuel=Up

Powering
a Greener Future for
Aviation and Marine
Transport

e
“w=" Avecom

btg-neXt A

ovonced pyrotysis botuel >

etaflorence®
renewable
energies

B oussim i
- R e

© Ketjen .z L1STE)

& Ranido OTIIIII'3§

www.fuelup-project.eu
info@fuelup-project.eu
fuel-up-project

(@FuelUp_Project

FUEL-UP Production Process

FUEL-UP focuses on the production of deoxygenated pyrolysis oils (SDPO) from

pyrolysis oils (PO) derived from wood residues that can be subsequently processed towards

afully hydrotreated oil (HPO) in a refinery to ensure transformation of all streams to the key
aviation and marine fuels sectors.

Technology Implementa

* Aqueous phase treatment to produce
biogas and extract of alcohols, ketones
and carboxylic acids

* Aromatisation of heavy naphta fraction to
produce solvents

Valorisation of forest residues and diversification
of feedstock

Different fuel qualities for two main applications
marine & aviaiton

Blending of biofuels with fossil fuels
and synthetic renewable fuels

e Blending of light naphta
fraction to biomethanol to
-

o

~,
g :‘. produce marine fuel

FUEL-UP

Close to carbon neutral
process with green H,
-42% biogenic carbon emissions with
carbon cycle

Circular models to estimate H, production from
aqueous phase

o Derisking of technologies at
TRL7 with high scalability
potential to commercial scale

* Capacity of 90 kt/HPO by
2030 at commercial scale

15
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1.7 Roll-Up

A preliminary project layout has been made available for all partners to be displayed during events
organised or co-organised by the FUEL-UP partners.

Powering a Greener
Future for Aviation
and Marine Transport

Fuel=Up
—_——
fuelup-project.eu
fuel-up-project
2 @FuelUp_Project

i info@fuelup-project.eu

Funded by e b5 £01 735 Mecetied Z0-MUNGINA 1EIF F1E ERpean LTS HOZ0n EUrase Researst sia
the European Unlon Innnalt o~ Pogrmens: unzer Grant Agermcnt N7 (01156751

() SINTEF  #-3= . Bgril wkellen  Zitavecam

& Ranido OTiiprag— =+83[LSTER

16
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1.8 FUEL-UP Website Landing Page

At the end of February 2024 (M2), a landing webpage with basic initial information on the project was
released and published. The landing page includes information on the main objectives of the project,
on the project partners, and on the main contacts and social media. It also presents the first press
release which has been distributed at the beginning of March 2024.

Fuel=Up

Powering a Greener Future
for Aviation and Marine
Transport

Learn more

100% Biogenic Feedstock 80% Greenhouse Gas

Creating New EU Value Chains )
Emissions Reduction 8 Paving the Way to Marine and

for Biofuels Production Aviation Fuel Certification
LR ——p——
p——

o it st s mare s from 1001
[et— e oudmage: FUEL-UP wil poe the wey i U crsficationof

FuelUp
Our First Press Release is Now Press
Online! release

Downioad ©

Meet Our Team of Partners

LFE i ;

(Y SINTEF
T btg f btg L @Kefien  wia
e [a—— 3 1 e w=" Avecom
‘ AtistEng  renewsbie @ Ranido  (CITUPrag i USTE

Subscribe!
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Conclusions and Outlook

All FUEL-UP partners have been informed on the availability of all the above explained materials on the
project coordination Microsoft Teams and have also been invited to use them for all their dissemination
and communication activities as well as for their deliverable's reports. As for the roll-up and the leaflet,
all partners have been informed to use them and to distribute them at external workshops, conferences
and other initiatives organised in order to raise awareness on the project.

At month 3, all project activities regarding WP12— Plans and First Communication Activities, public
awareness and engagement are in line with the activities foreseen in the Description of Action (DoA).

On the basis of this dissemination and communication toolkit, in the next months, ETA will design
a series of additional graphic templates, specifically conceived for the following dissemination and
communication tools (either print or digital ones):

e complete project website: https://www.fuelup-project.eu/

e specific layouts for the project newsletters and press releases

e promotional leaflets, social media cards and informative materials for online webinars
and workshops

e video interviews and videos on the project’s technology, objectives and results

e factsheets, infographics and maps, conveying the knowledge and results obtained by the
project partners in a catchy and engaging way for the project target audience.

While preparing this report, no other deliverables have been taken into consideration.
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